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Deforestace v Amazonii
Roc¢ni Ubytek lesa v km?, brazilska Amazonie
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Globalni firmy maji nejsilnéjsi paku
Velké firmy jako klicovy aktér globalnich komoditnich toku
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Motivace firem # 1: spotrebitelska poptavka
Nazory respondentt ze 60 zemi na vybér zbozi, N=30 000

“How much do you agree with the following statement: | am willing
to pay extra for products and services that come from companies
who are committed to positive social and environmental impact?”

TOP SUSTAINABILITY PURCHASING DRIVERS FOR GLOBAL RESPONDENTS VS.
THOSE WILLING TO PAY MORE
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The products are made by a brand/company that | trust 62% 72%

The product is known for its health & wellness benefits 59% 70%
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Motivace firem # 2: materialni a regulatorni rizika -
Strednédoba rizika pro svétovou ekonomiku podle hodnoceni e &
v Setreni Svetoveho ekonomického fora (2024) -
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Vliv firem na prirodu: primy vs. dodavatelskeé retézce

% dopadu firem na pfirodni kapital ve vybranych 24 sektorech: pfimé vlivy a vlivy dodavatelu
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01 / Utilities
02 / Transportation
03 / Commercial + Professional Services
04 / Materials
05 / Energy
06 / Real Estate
7 / Diversified Financials
08 / Consumer Services

09 / Semiconductors +
Semiconductor Equipment

Zdroj: Greenbiz 2021
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10 / Pharmaceuticals, Biotechnology +
Life Sciences

11 / Technology Hardware + Equipment
12 / Consumer Durables + Apparel

13 / Capital Goods

14 / Retailing

15 / Healthcare Equipment + Services
16 / Banks

17 / Household & Personal Products

18 / Software + Services
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19 / Telecommunication Services
20 / Media + Entertainment

21 / Automobiles + Components
22 | Food + Staples Retailing

23 / Food, Beverage + Tobacco
24 / Insurance



Vliv certifikacnich systému na trhy

Podil 9 certifikaCnich systému na vymére relevantnich komodit (%, 2020) a trend vyméry 12 systému
(2000-2012)
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Instrumenty kontroly nad dodavatell
Vybrané nastroje podle relativni striktnosti
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Intervence firem maji limity
Vztah mezi podilem certifikace na vymére a podilem exportd na produkci jednotlivych plodin
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